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Our new color palette harmoniously 
integrates the blue tones to vividly 
represent the Rancher brand and its 
powerful merger with SUSE. 

This palette is the star of our brand. 
Using our color system, we are able to 
illustrate the heritage, aspiration and 
personality of our products. 

Colors
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Pine Green: We are still a “green brand” and to amplify that, 
we use it as primary dark background tone that is unique to 
us and gives us a mature and more serious touch.

Jungle Green: We use this color to strategically highlight 
important visual elements like our iconic chameleon logo or 
the Rancher cow.

Midnight Blue: We use this color as a secondary to Pine 
Green, when needed for product communication.  
The blue allows for more spillover when used to present the 
SUSE Rancher, while staying true to the SUSE brand. 

Waterhole Blue: This color is used as a secondary color to 
Jungle Green for putting some visual highlights into the SUSE 
Rancher communication and it is used for highlights.

Mint: This color is a tertiary color that is used for highlights.

Persimmon: This color is used as the primary call-to-action 
color in this palette as well as for illustrations and icons.

White: This is the primary background color to maximize 
legibility and readability.

Fog: As a secondary background color we offer an off-white 
tone to be more approachable.

COLORS

Palette
Pine Green

Jungle Green

Waterhole Blue

Persimmon

White

Mint

Used in backgrounds, 
for typography, 
illustrations, icons, 
graphics.

Used for highlights, tertiary 
CTAs, illustrations, icons, 
graphics.

Used for activation 
and on Hero-CTAs, 
illustrations, icons, 
graphic.

Used in backgrounds, 
for typography, 
illustrations, icons, 
graphics.

Used in backgrounds, 
for typography, 
illustrations, icons, 
graphics.

Used for highlights,  
secondary CTAs, 
illustrations, icons, 
graphics, and most 
importantly, Geeko!

Used for backgrounds, 
typography, illustrations, 
icons, graphics.

Used for highlights, tertiary 
CTAs, illustrations, icons, 
graphics.

C=65 M=0 y=35 k=85 
#0C322C 
R=12 G=50 B=44

C=40 M=0 y=30 k=0 
#90EBCD 
R=144 G=235 B=205

C=0 M=60 y=80 k=0 
#FE7C3F 
R=254 G=124 B=63

Fog

C=0 M=0 Y=0 K=7 
#EFEFEF 
R=2  G=2  B=2

C=0 M=0 Y=0 K=0 
#FFFFFF 
R=255 G=255 B=255

C=70 M=0 Y=65 K=0 
#30BA78 
R=48 G=186 B=120

Midnight Blue

C=100 M=85 Y=0 K=30 
#192072 
R=2  G= 2 B=1 4

C=90 M=50 Y=0 K=0 
#2453FF 
R=36 G=83 B=255
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COLORS

100%  

K=7 

#EFEFEF

100%
#2453FF

100%
#90EBCD

100% 
#192072

100%
#FE7C3F

200%  

K=14 

#DEDFE0

60%
#809AF7

60%
#C7F1E3

60%
#757AA7

60%
#F3B292

300% 
K=28  

#C0C2C4

30%
#BFCBFB

30%
#E3F8F1

30%
#BBBDD4

30%
#F9DAC8

Midnight Blue

Fog

Persimmon

Waterhole Blue

Mint

Shades

If needed (e.g. for charts or 

digital) we offer shades of our 

secondary and tertiary colors 

as well as Fog.
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COLORS

We use the colors to vividly bring 
our brand to life. In order to convey 
continuity and coherence, we stay 
true to three principles:
1. Pay attention to color hierarchy: we are the “green brand”. 
We are maintaining our primary use of Pine and Jungle 
Green. However, we can level up the percentage of our 
secondary blue tones as a visual link to Rancher. So we 
maintain consistency and increase excitement, in any layout 
we only use a maximum of 50% in the secondary tones and 
30% of the tertiary CTA colors. 

2. Keep the spectrum small: our new color palette gives 
us greater opportunities for playfulness, activation and 
innovation. However, we need to handle our colors 
consciously. In order to not overpower our content, stay in one 
spectrum (e.g. combine Midnight Blue with Waterhole Blue) 
and try not to use more than 4 colors in a single layout.

3. Set highlights: use our colors to navigate to the focal point 
and where you want to draw attention. That means, keeping 
the usage of the tertiary colors Persimmon and Mint to a 
minimum and spare them for call to action elements.

Principles
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COLORS

The colors help us to stay 
recognizable while we don’t show 
our logo. This makes them a 
important brand asset we should 
keep inviolable.

Don’ts

Using too many colors from different 
spectrums

Using typography or the logo with a lack of 
contrast.

Creating unpleasant combinations

Using the Open Source colors
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